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Introducing	  the	  NC	  Association	  of	  ABC	  Boards	  &	  Talk	  It	  Out	  
Alcohol	  Education	  Resource	  Guide	  	  

March	  2016	  

NC	  ABC	  Commission’s	  Talk	  It	  Out	  Campaign	  and	  the	  NC	  Association	  of	  ABC	  Boards	  are	  
pleased	  to	  introduce	  the	  Alcohol	  Education	  Resource	  Guide.	  This	  resource	  guide	  
contains	  helpful	  programs	  and	  materials	  that	  are	  available	  to	  all	  ABC	  Boards	  in	  North	  
Carolina.	  Some	  of	  these	  resources	  are	  available	  to	  you	  at	  no	  cost.	  	  

The	  programs	  contained	  in	  this	  resource	  guide	  are	  vetted	  programs,	  some	  of	  which	  have	  
already	  been	  successfully	  implemented	  by	  ABC	  Boards	  across	  the	  state.	  These	  programs	  
are	  scalable	  and	  can	  easily	  be	  adapted	  based	  on	  the	  needs	  and	  size	  of	  your	  individual	  
board.	  Regardless	  of	  size,	  these	  are	  programs	  all	  boards	  can	  use	  in	  your	  local	  
communities.	  

Underage	  drinking	  is	  a	  big	  problem	  in	  our	  state.	  From	  Murphy	  to	  Manteo,	  it’s	  happening	  
in	  all	  of	  our	  communities!	  As	  North	  Carolina	  ABC	  Commission	  Chairman	  Jim	  Gardner	  
says:	  “If	  we’re	  going	  to	  be	  in	  the	  alcohol	  business,	  we	  have	  a	  responsibility	  to	  protect	  
our	  youth	  from	  accessing	  alcohol	  underage.”	  The	  ongoing	  partnership	  between	  the	  NC	  
Association	  of	  ABC	  Boards	  and	  the	  Talk	  It	  Out	  NC	  Campaign	  is	  crucial	  to	  combating	  the	  
problem	  of	  underage	  drinking	  in	  North	  Carolina.	  	  

Remember	  —	  the	  “C”	  in	  ABC	  stands	  for	  control.	  In	  addition	  to	  ensuring	  alcohol	  is	  not	  
sold	  to	  those	  who	  are	  underage,	  local	  ABC	  boards	  can	  provide	  control	  in	  their	  own	  
communities	  through	  education.	  	  

For	  more	  information,	  please	  contact	  Hope	  Walker	  or	  Larry	  Etheridge	  via	  the	  contact	  
information	  listed	  below.	  	  

Thank	  you	  for	  your	  support!	  

	   	  

Hope	  Walker	  	  
Director,	  Program	  Development	  &	  Strategic	  Partnerships	  
NC	  ABC	  Commission	  	  
Hope.Walker@abc.nc.gov	  	  
www.TalkItOutNC.org	  	  
	  

Larry	  Etheridge	  
General	  Manager,	  Wilson	  County	  ABC	  Board	  	  
Education	  Chair,	  NC	  Association	  of	  ABC	  Boards	  
letheridge@wilson-‐abc.com	  
www.NCABCBoards.com	  
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Alcohol	  Education	  Resource	  Guide	  
	  
The	  objective	  of	  the	  Alcohol	  Education	  Resource	  Guide	  is	  to	  provide	  North	  
Carolina’s	  ABC	  Boards	  with	  tools	  to	  help	  educate	  and	  empower	  parents,	  
children,	  and	  policy	  makers	  in	  local	  communities	  with	  information	  and	  
resources	  to	  reduce	  underage	  drinking.	  	  
	  
Goals:	  	  
	  

• To	  increase	  program	  efficiency	  and	  dollars	  spent	  on	  alcohol	  
education	  programs	  	  

	  
• To	  increase	  communication	  and	  collaboration	  among	  local	  ABC	  

Boards	  regarding	  programs	  and	  best	  practices	  in	  their	  local	  
communities	  	  

	  
What	  does	  the	  Resource	  Guide	  Provide?	  	  
• Templates	  and	  examples	  for	  letters,	  PowerPoint	  presentations,	  outreach	  

materials,	  news	  releases	  and	  advisories,	  social	  media,	  and	  program	  
materials	  	  
	   	  

What	  is	  the	  Purpose	  of	  the	  Resource	  Guide?	  
• To	  create	  a	  community	  of	  collaboration	  with	  our	  partners	  
• To	  increase	  communication	  regarding	  program	  opportunities	  and	  

successes	  between	  partners	  	  
• To	  provide	  community	  awareness,	  public	  relations,	  and	  social	  media	  

guidance,	  including	  templates	  and	  examples	  	  
• To	  provide	  well-‐structured,	  measurable	  programs	  that	  meet	  a	  defined	  

set	  of	  goals	  and	  outcomes	  
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Community	  Awareness	  Tools	  
	  
Assets	  to	  help	  ABC	  Boards	  effectively	  promote	  alcohol	  awareness	  
education	  within	  their	  local	  communities.	  All	  materials	  are	  
available	  electronically.	  See	  Appendix	  A	  for	  templates.	  	  
	  
Includes	  the	  following	  tools:	  
	  

• Letter	  Templates	  	  
o Invitation	  
o Follow	  Up	  
o Thank	  You	  

	  
• Presentations/Events	  

o PowerPoint	  Slides	  
o Videos	  

	  
• Materials	  

o Brochures	  
o Posters	  
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Tips	  for	  Presentations,	  Events	  or	  Meetings	  

As	  you	  plan	  an	  Alcohol	  Education	  presentation,	  it’s	  important	  to	  make	  sure	  that	  people	  
can	  see	  and	  hear	  the	  presentation.	  Playing	  the	  slide	  show	  on	  a	  large-‐screen	  TV	  monitor	  
or	  projecting	  it	  onto	  a	  screen	  or	  blank	  white	  wall	  are	  the	  best	  ways	  to	  ensure	  that	  it	  will	  
be	  visible	  to	  everyone	  in	  the	  audience.	  	  
	  
Preparation	  Checklist	  

• Double-‐check	  the	  volume	  on	  your	  computer	  and	  make	  sure	  audio	  is	  turned	  up	  as	  
well	  	  
	  

• Check	  the	  video	  downloads	  and	  voiceover	  to	  make	  sure	  they	  are	  displayed	  
correctly	  	  

	  	  
• Leave	  yourself	  plenty	  of	  time	  to	  set	  up	  and	  test	  everything	  —	  Do	  you	  have	  the	  

right	  cables?	  Is	  the	  picture	  in	  focus?	  Is	  the	  sound	  turned	  up	  too	  loud?	  —	  before	  
your	  meeting	  starts	  
	  

• Provide	  handouts	  to	  attendees	  —	  so	  they’ll	  have	  an	  easy	  way	  to	  access	  the	  
website	  address	  and	  other	  contact	  information	  —	  but	  it’s	  best	  to	  wait	  until	  the	  
end	  of	  the	  presentation	  to	  pass	  these	  out	  
	  

Start	  with	  introductions.	  Then,	  using	  the	  presentation	  slides,	  walk	  your	  audience	  
through	  the	  problem	  of	  underage	  drinking	  in	  North	  Carolina	  and	  share	  the	  tools	  that	  are	  
available	  to	  help	  parents	  fight	  it.	  Why	  are	  we	  here?	  What	  we	  can	  do?	  It’s	  time	  to	  act.	  
	  
Highlights	  
Share	  information	  on	  alcohol	  education	  programs	  your	  ABC	  Board	  has	  supported	  in	  the	  
past	  and	  how	  they	  have	  impacted	  the	  local	  community.	  Highlight	  how	  your	  ABC	  Board	  
has	  partnered	  with	  local	  coalitions	  and	  grass	  roots	  organizations.	  	  
	  
Conclusion	  	  
Encourage	  the	  attendees	  to	  visit	  your	  ABC	  Board	  social	  media	  pages	  as	  well	  as	  the	  Talk	  It	  
Out	  sites	  www.TalkItOutNC.org.	  This	  will	  provide	  a	  follow	  up	  to	  find	  more	  alcohol	  
educational	  information	  on	  both	  the	  problem	  and	  possible	  solutions.	  Make	  sure	  your	  
attendees	  know	  that,	  while	  parents	  have	  to	  take	  the	  lead	  in	  communicating	  with	  their	  
children,	  this	  is	  ultimately	  a	  community-‐wide	  effort	  —	  we	  are	  all	  in	  this	  together.	  	  
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Resources	  
• Talk	  It	  Out	  Presentation	  PowerPoint:	  

o Available	  for	  download	  here:	  http://www.talkitoutnc.org/presentation/	  
o See	  Appendix	  A	  for	  slides	  

	  
• Videos:	  	  

Talk	  It	  Out’s	  YouTube	  channel	  hosts	  several	  videos	  for	  use	  in	  presentations	  or	  for	  
social	  media	  purposes	  (https://www.youtube.com/user/TalkItOutNC)	  	  

	  
o Four	  Stories,	  One	  Problem	  –	  A	  seven-‐minute	  video	  showing	  how	  

underage	  drinking	  impacted	  four	  different	  families.	  Most	  of	  these	  
speakers	  are	  involved	  in	  the	  Talk	  It	  Out	  Speakers	  Bureau.	  
https://www.youtube.com/watch?v=v40hUr-‐5iIo&feature=youtu.be	  
	  

o Coaches	  Support	  Talk	  It	  Out	  NC	  –	  Five	  videos	  from	  North	  Carolina	  college	  
basketball	  coaches	  sharing	  their	  Talk	  It	  Out	  message,	  including	  

§ Duke	  University	  Men’s	  Basketball	  Coach	  Mike	  Krzyzewski	  
§ Duke	  University	  Women’s	  Basketball	  Coach	  Joanne	  P.	  McCallie	  
§ NC	  State	  University	  Women’s	  Basketball	  Coach	  Wes	  Moore	  

https://www.youtube.com/user/TalkItOutNC	  
	  

o 2015	  TV	  Ads	  –	  Two	  Talk	  It	  Out	  TV	  ads,	  and	  two	  online	  alternate	  endings	  
https://www.youtube.com/user/TalkItOutNC	  
	  

• Talk	  It	  Out	  Materials:	  
o Available	  for	  download	  here:	  http://www.talkitoutnc.org/working-‐

together/downloadable-‐resources/	  	  
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Public	  Relations	  Tools	  
	  
Guidelines	  and	  tools	  to	  help	  you	  effectively	  generate	  awareness	  and	  interest	  in	  your	  
activities	  within	  your	  community	  using	  news	  media	  and	  social	  media	  outlets.	  See	  
Appendix	  B	  for	  templates.	  	  
	  	  
	  

• Media	  Lists	  	  
	  

• Media	  Kits	  
	  

• Media	  Advisories	  
o Example:	  Press	  Advisory	  
o Template:	  Press	  Advisory	  

	  
• News	  Releases	  

o Example:	  News	  Release	  
o Template:	  News	  Release	  

	  
• Interview	  Q&A	  

• Social	  Media	  Tips	  
	  

• References	  Online	  
o Associated	  Press	  Style	  Book:	  https://www.apstylebook.com/online/	  
o NC	  Public	  Relations	  Society	  of	  America:	  www.PRSA.org	  	  
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Media	  Lists	  
	  
It’s	  important	  to	  have	  media	  lists	  on-‐hand	  and	  to	  update	  them	  regularly,	  especially	  with	  
frequent	  newsroom	  turnover.	  	  
	  
A	  few	  things	  every	  ABC	  Board	  media	  list	  should	  include:	  

• All	  local	  print	  media	  (daily	  newspaper	  and	  community	  papers)	  
o Include	  main	  news	  desk	  email	  and	  phone	  number	  
o Include	  news	  directors	  and	  assignment	  editors	  (if	  available)	  
o If	  available,	  include	  any	  additional	  relevant	  editors	  (e.g.,	  education	  

reporters,	  health-‐related	  reporters,	  local	  government	  reporters)	  	  
	  

• All	  major	  local	  TV	  affiliates	  that	  cover	  news	  for	  the	  area:	  NBC,	  CBS,	  ABC,	  FOX,	  
Time	  Warner	  Cable	  News	  (TWC	  News	  Central,	  Coastal,	  Charlotte,	  Greensboro)	  

	  
o Include	  main	  news	  desk	  email	  and	  phone	  number	  
o Include	  news	  directors	  and	  assignment	  editors	  	  
o If	  available,	  include	  any	  additional	  relevant	  editors	  (e.g.,	  education	  

reporters,	  health-‐related	  reporters,	  local	  government	  reporters)	  	  
	  
*Note:	  many	  local	  affiliates,	  especially	  in	  smaller	  towns	  share	  newsrooms;	  many	  
FOX	  affiliates	  in	  eastern	  North	  Carolina	  do	  not	  produce	  local	  news	  

	  
• All	  major	  talk	  radio	  stations	  (NPR	  affiliates	  for	  your	  area)	  

	  
• If	  available,	  local	  Associated	  Press	  reporter	  

	  
In	  addition	  to	  the	  information	  and	  general	  contacts	  above,	  each	  list	  should	  be	  targeted	  
to	  the	  event	  or	  news	  at	  hand.	  For	  example,	  if	  the	  event	  includes	  state	  or	  local	  officials,	  
your	  list	  should	  include	  state/local	  government	  reporters.	  If	  the	  event	  involves	  the	  local	  
university	  or	  community	  college,	  include	  education/higher	  education	  reporters.	  If	  the	  
event	  involves	  the	  K-‐12	  public	  school	  system,	  include	  K-‐12	  reporters.	  	  
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Media	  Kit	  Checklist	  
	  

A	  media	  kit	  provides	  important	  information	  for	  both	  media	  and	  ABC	  Board	  members.	  
Package	  this	  information	  in	  folders	  and	  have	  several	  copies	  on-‐hand	  at	  your	  event	  for	  
distribution	  to	  media	  attendees.	  	  
	  
The	  following	  materials	  can	  be	  included	  in	  media	  kits:	  

	  
• ABC	  Board	  Annual	  Report	  and/or	  ABC	  Commission	  Annual	  Report	  	  

	  
• Fact	  sheet	  or	  backgrounder	  describing	  your	  business	  	  

o Can	  include	  description	  of	  the	  alcohol	  education	  programs	  your	  ABC	  
Board	  supports	  in	  the	  community	  

	  
• Copies	  of	  recent	  newsworthy	  articles	  highlighting	  your	  community	  involvement	  

	  
• Talk	  It	  Out	  campaign	  materials,	  such	  as	  the	  Talk	  It	  Out	  Infographic,	  Talk	  It	  Out	  

“Not	  Anymore”	  Booklet,	  Talk	  It	  Out	  Brochure,	  Talk	  It	  Out	  Fake	  ID	  Trifold	  
	  

• ABC	  Board	  contact	  information,	  including	  social	  media	  and	  website	  information	  	  
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Media	  Advisories	  
	  
A	  media	  advisory	  should	  be	  distributed	  via	  email	  to	  relevant	  news	  outlets	  one	  week	  
prior	  to	  the	  event,	  and	  again	  as	  a	  reminder	  1-‐2	  days	  before	  the	  event.	  Distribution	  time	  
will	  depend	  upon	  the	  scale	  of	  the	  event.	  	  
	  

• For	  a	  grant	  award/check	  presentation	  with	  officials	  from	  the	  receiving	  city	  in	  
attendance,	  send	  2-‐3	  days	  in	  advance.	  	  

	  
• For	  a	  program	  launch	  in	  partnership	  with	  elected	  county	  and/or	  state	  officials	  in	  

attendance,	  send	  5-‐7	  days	  in	  advance.	  
	  

• If	  the	  event	  is	  a	  large-‐scale	  event	  where	  public	  attendance	  is	  a	  goal	  in	  addition	  to	  
media	  coverage,	  distribute	  a	  media	  advisory	  up	  to	  3	  weeks	  out.	  Be	  sure	  to	  
distribute	  reminders	  one	  week	  out	  and	  1-‐2	  days	  prior	  to	  the	  event.	  	  

	  
*Note:	  As	  more	  emails	  are	  being	  accessed	  via	  mobile	  devices,	  and	  more	  email	  clients	  
block	  images,	  it	  is	  best	  to	  copy	  and	  paste	  the	  copy	  into	  the	  body	  of	  an	  email	  without	  
logos	  to	  ensure	  deliverability.	  	  

	  
Placing	  phone	  calls	  to	  relevant	  media	  to	  ensure	  they	  received	  the	  information	  and	  
inquire	  about	  attendance	  is	  encouraged	  in	  the	  days	  leading	  up	  to	  the	  event	  and	  the	  
morning	  of	  the	  event.	  	  
	  

*Note:	  Most	  TV	  stations	  will	  not	  be	  able	  to	  confirm	  attendance	  until	  the	  very	  last	  
minute.	  	  

	  
	  
	  
	  
	  
	  
	  
	  
	  
	  
	  
	  
	  
	  
	  
	  
	  



Alcohol	  Education	  Resource	  Guide	  2016	  

	  

25	  

	  

Media	  Advisory	  Example	  
See	  Appendix	  B	  for	  template	  

	  
NC	  ABC	  Commission	  to	  Offer	  Server	  Training	  Course	  in	  Chapel	  Hill	  Oct.	  27	  
Local	  groups	  focus	  on	  education	  in	  advance	  of	  Halloween,	  holiday	  festivities	  

	  
WHAT:	   Before	  Halloween	  and	  the	  holiday	  rush,	  the	  NC	  ABC	  Commission,	  

Chapel	  Hill	  Police	  Department	  and	  Chapel	  Hill	  Downtown	  Partnership	  
are	  hosting	  a	  free	  seller/server	  seminar.	  This	  seminar,	  the	  second	  in	  
Chapel	  Hill	  this	  fall	  in	  response	  to	  high	  demand,	  is	  being	  offered	  as	  part	  
of	  an	  increased	  focus	  on	  preventing	  underage	  drinking.	  	  
	  
During	  the	  seminar,	  ABC	  permit	  holders	  will	  learn	  about	  the	  following:	  	  

• Eliminating	  sale	  of	  alcohol	  to	  underage/intoxicated	  individuals	  
• Acceptable	  IDs,	  checking	  IDs,	  fake	  IDs,	  server	  discretion,	  criminal	  

consequences,	  civil	  liability,	  employee	  disqualification	  
• Private	  Club	  rules	  
• Other	  laws	  and	  regulations	  	  

	   	  
WHO:	   • NC	  ABC	  Commission	  

• Chapel	  Hill	  Downtown	  Partnership	  	  
• Law	  enforcement	  
• Local	  ABC	  Board	  
• DMV	  License	  and	  Theft	  Bureau	  

	   	  
WHEN:	  	   Tuesday,	  October	  27,	  2015	  

11:30am	  –	  1:30pm	  
	   	  
WHERE:	   Chapel	  Hill	  Public	  Library	  

100	  Library	  Drive	  
Chapel	  Hill,	  NC	  27514	  
(Directions)	  
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News	  Releases	  

A	  news	  release	  is	  an	  official	  statement	  issued	  to	  media	  that	  provides	  information	  on	  an	  
issue	  or	  highlights	  of	  an	  event.	  News	  releases	  should	  be	  distributed	  to	  relevant	  media	  
immediately	  following	  the	  event.	  	  
	  
They	  should	  contain	  the	  following	  information:	  

• Short	  headline	  	  
• Details	  on	  the	  event	  
• The	  purpose	  of	  the	  event	  
• Quote	  from	  ABC	  Board	  
• Quote	  from	  any	  participating	  partners	  (e.g.,	  county	  official,	  grant	  recipient)	  
• Boilerplate	  language	  if	  applicable	  

	  
	  

*Note:	  As	  more	  emails	  are	  being	  accessed	  via	  mobile	  devices,	  and	  more	  email	  clients	  
block	  images,	  it	  is	  best	  to	  copy	  and	  paste	  the	  copy	  into	  the	  body	  of	  an	  email	  without	  
logos	  to	  ensure	  deliverability.	  	  

	  
	  
Don’t	  forget	  to	  follow	  up!	  	  
	  
During	  the	  event,	  make	  note	  of	  media	  in	  attendance.	  Get	  their	  email	  addresses,	  and	  
make	  sure	  to	  follow	  up	  with	  each	  after	  the	  event	  to	  make	  sure	  they	  got	  everything	  they	  
needed;	  offer	  to	  facilitate	  additional	  interviews	  if	  appropriate.	  Send	  a	  personal	  note	  and	  
include	  the	  news	  release	  below	  your	  signature.	  	  
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News	  Release	  Example	  
See	  Appendix	  B	  for	  template	  

	  

Student	  Athletes,	  Coaches	  Stand	  Up	  Against	  Underage	  Drinking	  
ABC	  Board	  partners	  with	  Wilson	  Co.	  Schools	  to	  pilot	  new	  statewide	  program	  

	  
WILSON,	  N.C.—December	  3,	  2015:	  Wilson	  County	  high	  school	  athletes	  were	  recognized	  
last	  night	  during	  a	  half	  time	  ceremony	  for	  their	  leadership	  in	  taking	  a	  pledge	  to	  not	  drink	  
alcohol	  underage.	  	  

	  

More	  than	  160	  Wilson	  County	  high	  school	  students	  took	  the	  pledge	  as	  part	  of	  the	  Talk	  It	  
Out	  campaign,	  a	  statewide	  effort	  to	  reduce	  underage	  drinking.	  	  
	  

Talk	  It	  Out	  is	  an	  initiative	  designed	  to	  get	  parents	  and	  kids	  talking	  about	  the	  real	  dangers	  
of	  underage	  drinking.	  The	  Talk	  It	  Out	  Team	  Pledge	  program	  engages	  high	  school	  
coaches,	  athletes	  and	  parents	  in	  statewide	  efforts	  to	  stop	  underage	  drinking.	  The	  Wilson	  
County	  ABC	  Board	  and	  Wilson	  County	  Schools	  are	  currently	  piloting	  the	  Team	  Pledge	  
program.	  
	  

“Underage	  drinking	  is	  a	  big	  problem	  in	  the	  North	  Carolina,	  and	  it’s	  happening	  right	  here	  
in	  Wilson	  County,”	  said	  Larry	  Etheridge,	  Wilson	  County	  ABC	  Board	  general	  manager.	  
“That’s	  why	  we,	  as	  a	  local	  ABC	  board,	  have	  endorsed	  the	  Talk	  It	  Out	  Campaign,	  and	  are	  
engaged	  in	  programs	  like	  these	  to	  educate	  students	  and	  their	  parents	  about	  the	  real	  
dangers	  of	  underage	  drinking.”	  

	  

The	  state’s	  original	  research—the	  platform	  upon	  which	  the	  Talk	  It	  Out	  campaign	  was	  
built—revealed	  that	  the	  average	  age	  children	  in	  North	  Carolina	  take	  their	  first	  drink	  is	  
13.9.	  The	  research	  also	  found	  that	  coaches	  have	  a	  highly	  respected	  voice	  among	  young	  
children	  and	  parents,	  especially	  on	  tough	  issues	  like	  underage	  drinking.	  
	  

“A	  critical	  part	  of	  our	  mission	  is	  to	  help	  students	  reach	  their	  fullest	  potential,	  and	  that	  
starts	  with	  healthy	  decisions,”	  said	  Wilson	  County	  Schools	  Superintendent	  Sean	  Bulson.	  
“The	  students	  here	  today	  know	  that	  healthy	  decisions	  now	  to	  ensure	  a	  healthy	  future.	  
Thank	  you	  to	  the	  Wilson	  County	  ABC	  Board	  for	  bringing	  the	  Talk	  It	  Out	  campaign	  to	  
Wilson.	  We	  will	  all	  keep	  working	  together	  to	  see	  a	  day	  when	  all	  students	  and	  every	  
school	  in	  Wilson	  County	  take	  this	  pledge.”	  
	  

The	  Wilson	  County	  ABC	  Board	  and	  Wilson	  County	  Schools	  plan	  to	  roll	  the	  Talk	  It	  Out	  
team	  pledge	  program	  out	  to	  middle	  schools	  next	  year.	  	  

	  

For	  additional	  information	  about	  on	  the	  campaign,	  please	  visit	  www.TalkItOutNC.org.	  
	  

###	  
Media	  Contact:	  
[Name]	  
[Title],	  [Company]	  
[mobile	  phone]	  [direct	  phone]	  [email	  address]	  
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Interview	  Q&A	  
	  
Occasionally	  you	  will	  come	  in	  contact	  with	  questions	  about	  Talk	  It	  Out.	  Here	  are	  a	  few	  
frequently	  asked	  questions	  and	  the	  answers.	  Access	  additional	  information	  on	  Talk	  It	  
Out	  via	  the	  campaign	  website:	  www.talkitoutnc.org.	  	  	  

	  
• Talk	  It	  Out	  is	  an	  initiative	  designed	  to	  get	  parents	  and	  kids	  talking	  about	  the	  real	  

dangers	  of	  underage	  drinking.	  	  
	  

• Why?	  Because	  we	  have	  a	  real	  underage	  drinking	  problem	  in	  North	  Carolina:	  
	  

o It	  costs	  the	  state	  approximately	  $1.3	  billion	  per	  year.	  	  
	  

o One	  person	  dies	  each	  week	  in	  North	  Carolina	  due	  to	  underage	  drinking-‐
related	  incidents.	  	  

	  
o And	  it	  starts	  earlier	  than	  you	  might	  think—the	  average	  age	  children	  in	  

North	  Carolina	  take	  their	  first	  drink	  is	  13.9.	  
	  

o What’s	  even	  more	  –	  parents	  don’t	  realize	  the	  true	  impact	  alcohol	  has	  on	  
their	  child’s	  adolescent	  brain.	  	  

	  
• Why	  parents?	  Because	  parents	  are	  a	  significant	  part	  of	  the	  solution	  to	  stop	  

underage	  drinking.	  In	  a	  recent	  survey,	  teens	  reported	  that	  parental	  disapproval	  is	  
the	  number	  one	  reason	  they	  choose	  not	  to	  drink	  underage.	  

	  
• The	  [X	  ABC	  Board]	  is	  committed	  to	  reducing	  underage	  drinking,	  and	  that’s	  why	  

we	  support	  the	  Talk	  It	  Out	  campaign.	  	  
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Social	  Media	  
	  
Use	  social	  media	  to	  build,	  maintain,	  and	  engage	  your	  audiences.	  Here’s	  a	  general	  idea	  
on	  how	  to	  use	  Facebook	  and	  Twitter	  when	  posting	  public	  information	  about	  an	  
announcement,	  event,	  or	  special	  occasion.	  	  
	  

• Post	  to	  Facebook	  and	  Twitter	  at	  least	  three	  (3)	  times	  per	  week.	  
o Types	  of	  content	  to	  post	  include:	  	  

§ Organization	  announcements	  
§ Organization	  events	  	  
§ Media	  mentions	  about	  your	  board	  and/or	  Talk	  It	  Out	  
§ Articles	  related	  to	  underage	  drinking	  

	  
• Utilize	  visuals	  and	  photos	  for	  both	  Facebook	  and	  Twitter	  whenever	  possible.	  

	  
• Retweet	  from	  your	  Twitter	  account	  at	  least	  two	  (2)	  times	  per	  week	  in	  order	  to	  

build	  relationships	  with	  other	  notable	  (local,	  regional,	  statewide	  and/or	  national)	  
accounts.	  	  
	  

• When	  posting	  a	  link	  with	  your	  post	  on	  Twitter,	  use	  a	  tool	  like	  the	  Google	  URL	  
shortener	  to	  shorten	  links	  to	  a	  more	  manageable	  length.	  Remember	  –	  you	  only	  
get	  140	  characters	  on	  Twitter!	  
	  

• Share	  other	  pages’	  notable	  and	  applicable	  articles	  via	  your	  Facebook	  account	  in	  
order	  to	  build	  relationships	  with	  other	  notable	  (local,	  regional,	  statewide	  and/or	  
national)	  accounts.	  If	  you	  do	  so,	  these	  pages	  will	  be	  more	  likely	  to	  return	  the	  
favor	  and	  share	  your	  content,	  which	  will	  allow	  your	  Facebook	  post	  to	  be	  seen	  by	  
a	  larger	  audience	  and	  create	  more	  awareness	  about	  your	  board’s	  activities.	  	  
	  

• On	  a	  monthly	  basis,	  utilize	  Google	  Analytics,	  Facebook	  Insights,	  and	  Twitter	  
analytics	  to	  assess	  the	  following	  aspects	  of	  website	  and	  social	  activity:	  

o Total	  website	  views	  
o Page	  views	  for	  each	  internal	  page	  
o Sources	  of	  traffic	  to	  your	  website	  	  
o Facebook	  posts	  activity	  including	  clicks,	  likes,	  shares,	  and	  comments	  
o Twitter	  activity	  including	  retweets,	  favorites,	  increase	  in	  followers,	  and	  

clicks	  
	  

• Armed	  with	  answers	  to	  the	  following	  from	  the	  analytics	  above,	  identify	  insights	  
and	  adjust	  social	  activity:	  	  

o Which	  Facebook	  posts	  receive	  the	  most	  likes,	  comments,	  and	  shares?	  
o Which	  tweets	  receive	  the	  most	  retweets,	  favorites,	  and	  clicks?	  
o Which	  content	  on	  your	  website	  is	  the	  most	  sought	  after	  and	  valuable	  to	  

visitors?	  
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Talk	  It	  Out	  Social	  Media	  
	  
How	  you	  can	  help	  spread	  the	  word	  and	  expand	  your	  reach	  to	  our	  statewide	  audience:	  
	  

• Tag	  Talk	  It	  Out	  
o TWITTER:	  Tag	  @TalkItOutNC	  	  
o FACEBOOK:	  Tag	  Talk	  It	  Out	  NC	  	  

	  
• Share	  Talk	  It	  Out’s	  social	  content	  	  

o TWITTER:	  Retweet	  (RT)	  
o FACEBOOK:	  Share	  

	  
• Share	  photos	  from	  events	  and	  use	  hashtags	  

o TWITTER	  &	  FACEBOOK:	  #TalkItOut	  
	  

• Share	  content	  from	  www.TalkItOutNC.org	  on	  your	  social	  channels	  
	  

• Share	  videos	  from	  Talk	  It	  Out’s	  YouTube	  Channel:	  	  
https://www.youtube.com/user/TalkItOutNC/	  
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PROGRAM	  TOOLS	  
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Program	  Tools	  
	  
There	  are	  several	  successful	  alcohol	  education	  programs	  currently	  being	  offered	  
through	  many	  statewide	  partners,	  local	  ABC	  Boards,	  coalitions	  and	  the	  Talk	  It	  Out	  
campaign.	  Following	  are	  examples	  of	  well-‐defined	  program	  options	  that	  ABC	  Boards	  can	  
scale	  and	  implement	  within	  your	  local	  communities.	  Also	  included	  are	  guidelines	  to	  
assist	  with	  program	  considerations	  and	  measuring	  performance.	  	  

See	  Appendix	  C	  for	  template.	  	  
	  
	  

• Statewide	  Partner	  Programs	  	  
	  

• ABC	  Board	  Programs	  	  
	  

• Talk	  It	  Out	  Programs	  
	  

• Coalitions	  	  
	  

• Program	  Considerations	  &	  Performance	  

	  
	  
	  
	  
	  
	  
	  
	  
	  
	   	  



Alcohol	  Education	  Resource	  Guide	  2016	  

	  

34	  

Statewide	  Partners	  
	  
Statewide	  Partners	  are	  organizations	  and	  associations	  in	  the	  education,	  medical,	  first	  
responder,	  and	  law	  enforcement	  communities	  that	  endorse	  Talk	  It	  Out	  and	  help	  create	  
awareness	  through	  their	  communication	  channels.	  Not	  all	  statewide	  partners	  have	  
programs.	  
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Statewide	  Partners	  Programs	  
	  

POE	  CENTER	  
The	  Poe	  Center	  is	  a	  nonprofit	  organization	  dedicated	  to	  positively	  impacting	  the	  lives	  of	  North	  
Carolina	  youth	  through	  health	  education.	  Since	  opening	  in	  Raleigh	  in	  1991,	  the	  Poe	  Center	  has	  
educated	  more	  than	  850,000	  participants	  from	  76	  counties	  using	  innovative	  teaching	  theaters,	  
exhibits	  and	  offsite	  programs.	  
Drugs	  Uncovered	  Parent	  Program	  

• This	  is	  a	  two-‐hour	  parent	  program	  that	  shows	  the	  actual	  bedroom	  of	  a	  child	  and	  gives	  
insight	  into	  76	  different	  areas	  where	  a	  child	  might	  hide	  drugs	  or	  alcohol.	  The	  program	  is	  
an	  eye	  opening	  experience	  for	  parents	  and	  often	  set	  up	  by	  NCPTA	  or	  PTSO	  leaders	  at	  a	  
middle	  or	  high	  school.	  This	  is	  a	  measured	  program.	  	  

• Contact:	  Thomas	  Ray,	  Director	  POE	  Center,	  (919)	  346-‐4763,	  t.ray@poehealth.org	  	  
ABC	  Board	  estimated	  cost:	  $600	  -‐	  $800	  (per	  program)	  

	  
4-‐H	  

4-‐H	  is	  the	  largest	  youth	  organization	  in	  the	  United	  States	  with	  over	  7	  million	  participants.	  4-‐H	  is	  
best	  identified	  by	  its	  green	  four-‐leaf	  clover	  with	  an	  H	  on	  each	  leaf.	  The	  four	  H's	  on	  the	  emblem	  
stand	  for	  Head,	  Heart,	  Hands,	  and	  Health.	  4-‐H	  is	  the	  only	  youth	  organization	  based	  at	  land-‐grant	  
universities	  and	  the	  first	  experience	  many	  youth	  have	  with	  higher	  education.	  
Health	  Rocks	  

• Healthy	  living	  program	  aimed	  at	  8-‐16	  year	  olds	  with	  a	  goal	  to	  bring	  families,	  youth,	  &	  
communities	  together.	  To	  reduce	  tobacco,	  alcohol,	  and	  drug	  use	  by	  youth.	  This	  
educational	  material	  is	  being	  taught	  in	  schools,	  after	  school	  programs,	  &	  4-‐H	  camps	  at	  in	  
the	  local	  communities.	  The	  Talk	  It	  Out	  Team	  Pledge	  Program	  complements	  this	  
program.	  Training	  manuals	  are	  included.	  This	  is	  a	  measured	  program.	  	  

• Contact:	  Salim	  Oden,	  NC	  4-‐H	  Coordinator,	  (919)	  515-‐5070,	  salim_oden@ncsu.edu	  	  
ABC	  Board	  estimated	  cost:	  $100	  -‐	  $2,000	  (depending	  on	  number	  of	  schools	  &	  training	  needed)	  
	  

GIRL	  SCOUTS	  
In	  partnership	  with	  10,000	  adult	  volunteers,	  Girl	  Scouts	  –	  North	  Carolina	  Coastal	  Pines	  serves	  
more	  than	  26,000	  girl	  members	  in	  41	  central	  and	  eastern	  North	  Carolina	  counties.	  The	  Council's	  
administrative	  headquarters	  is	  located	  in	  Raleigh,	  with	  additional	  program	  and	  service	  centers	  
located	  in	  Goldsboro,	  Fayetteville	  and	  Wilmington.	  
Talk	  It	  Out	  Patch	  Program	  

• A	  Talk	  It	  Out	  Patch	  Program	  was	  created	  with	  the	  Girl	  Scouts	  program	  director	  to	  
educate	  middle	  school,	  high	  school	  girls	  and	  parents	  about	  the	  dangers	  of	  drinking	  
underage.	  Upon	  completion	  of	  the	  activities,	  which	  include	  parental	  involvement,	  the	  
girls	  receive	  a	  Talk	  It	  Out	  Patch	  for	  their	  Girl	  Scout	  vest.	  This	  is	  a	  measurable	  program.	  
Support	  this	  education	  effort	  by	  sponsoring	  a	  local	  Girl	  Scout	  troop	  program.	  	  	  	  	  	  	  	  

• Contact:	  (800)	  284-‐4475	  and	  ask	  for	  your	  local	  NC	  Girl	  Scout	  Troop	  contact	  
ABC	  Board	  estimated	  cost:	  determined	  at	  the	  local	  Girl	  Scout	  program	  level	  
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RISE	  ABOVE	  THE	  NORM	  

Alcohol	  Abuse	  Education	  Program	  
• This	  program	  is	  designed	  to	  educate	  middle	  school	  and	  high	  school	  aged	  youth	  about	  

the	  dangers	  of	  alcohol	  use.	  One-‐day,	  in-‐classroom	  interactive	  teaching	  approach	  to	  
enhance	  students	  using	  knowledge	  and	  social	  skills	  equipping	  them	  to	  resist	  pressure	  to	  
use	  alcohol.	  Trainer	  comes	  to	  health	  education	  classroom.	  This	  is	  a	  measurable	  
program.	  	  

• Contact:	  Mary	  Howell,	  (336)	  416-‐8035,	  mh.alcoholabuse@gmail.com	  	  
ABC	  Board	  estimated	  cost:	  $1000	  -‐	  $5,000	  (depends	  on	  number	  of	  times	  program	  is	  rolled	  out)	  

	  
NORTH	  CAROLINA	  PARENT	  TEACHER	  ASSOCIATION	  (NCPTA)	  

Host	  a	  Speaker	  Meeting	  or	  Event	  
• Directly	  coordinating	  with	  local	  NC	  PTA	  Leaders	  and	  hosting	  a	  program	  that	  advocates	  

for	  school	  health	  policy	  and	  environmental	  change	  in	  the	  areas	  of	  physical	  activity	  and	  
nutrition	  or	  fund	  mini	  grants	  that	  are	  given	  to	  your	  local	  schools	  for	  health	  education.	  
This	  is	  a	  performance-‐driven	  program.	  

• Contact:	  Marianne	  Weant,	  (919)	  787-‐0534,	  marianne@ncpta.org	  	  	  
ABC	  Board	  estimated	  cost:	  $500	  -‐	  $1,000	  	  

	  
PARENT	  RESOURCE	  CENTER	  

Parent	  Education	  Programs	  
• Parent	  Resource	  programs	  provide	  parent	  information,	  education,	  training,	  

consultation,	  and	  technical	  assistance,	  advocating	  for	  evidence-‐based	  prevention	  
strategies.	  There	  are	  many	  different	  program	  &	  training	  offerings	  for	  parents,	  both	  
online	  and	  in	  person.	  These	  programs	  and	  services	  are	  measurable.	  

• Contact:	  Anna	  Godwin,	  (252)	  237-‐1242,	  anna@ncparentresourcecenter.org	  	  	  
ABC	  Board	  estimated	  cost:	  $50	  -‐	  $1,000	  	  
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ABC	  Board	  Programs	  
	  
Many	  local	  ABC	  Boards	  have	  existing	  alcohol	  education	  programs	  in	  operation	  within	  
their	  local	  communities.	  Included	  here	  are	  three	  outstanding	  examples,	  but	  we	  want	  to	  
know	  about	  more	  about	  local	  ABC	  Board	  activity	  across	  the	  state.	  One	  of	  our	  goals	  is	  to	  
create	  program	  communication	  and	  collaboration	  across	  the	  state	  between	  the	  ABC	  
Boards.	  	  
	  

Substance	  Training	  and	  Awareness	  for	  Youth	  (S.T.A.Y.)	  
Charlotte-‐Mecklenburg	  ABC	  Enforcement	  

• S.T.A.Y.	  is	  an	  alcohol	  and	  substance	  abuse	  health	  education	  curriculum	  developed	  and	  
maintained	  by	  Charlotte	  Mecklenburg	  ABC	  Enforcement.	  This	  program	  is	  taught	  by	  local	  
law	  enforcement	  in	  the	  7th,	  8th	  and	  9th	  grades.	  The	  software	  program	  allows	  officers	  to	  
show	  kids	  real	  world	  examples	  of	  the	  dangers	  and	  circumstances	  of	  using	  drugs	  and	  
alcohol.	  The	  Charlotte-‐Mecklenburg	  ABC	  Board	  is	  offering	  this	  software	  free	  to	  all	  ABC	  
Boards	  to	  roll	  out	  into	  their	  local	  schools.	  Charlotte-‐Mecklenburg	  ABC	  Board	  will	  provide	  
training	  assistance	  on	  how	  to	  teach	  the	  class.	  This	  is	  a	  measurable	  program.	  	  

• Contact:	  Hope	  Walker,	  (919)	  779-‐8371,	  hope.walker@abc.nc.gov	  or	  Mike	  Crowley,	  	  
(704)	  731-‐5900,	  Mike.Crowley@meckabc.com	  	  

ABC	  Board	  estimated	  cost:	  Free	  	  
	  

GAME	  PLAN	  FOR	  LIFE	  
Rowan-‐Kannapolis	  ABC	  Board	  

• Joe	  Gibb’s	  Program	  provides	  speakers	  who	  are	  retired,	  famous	  national	  athletes,	  and	  
public	  figures	  who	  go	  into	  middle	  schools	  and	  high	  schools	  and	  talk	  to	  students	  about	  
making	  the	  right	  choices.	  These	  speakers	  share	  their	  own	  experiences	  and	  stories	  of	  
hardship	  pertaining	  to	  alcohol/drug	  abuse.	  The	  goal	  is	  to	  help	  kids	  begin	  to	  develop	  a	  
“game	  plan”	  strategy	  for	  success.	  This	  is	  a	  measurable	  program.	  

• Contact:	  Terry	  Osborne,	  (704)	  603-‐7853,	  RowanKannapolisABC@gmail.com	  	  
ABC	  Board	  estimated	  cost:	  to	  be	  determined	  based	  on	  number	  of	  speakers	  and	  schools	  
	  

TALK	  IT	  OUT	  TEAM	  PLEDGE	  
Wilson	  County	  ABC	  Board	  

• This	  Program	  encourages	  students	  to	  make	  a	  commitment	  and	  turn	  their	  head	  away	  
from	  underage	  drinking	  by	  signing	  a	  Team	  Pledge	  which	  includes	  pledge	  documents,	  a	  
team	  picture	  and	  banner	  signing,	  and	  public	  recognition.	  This	  program	  has	  a	  teacher	  and	  
parent	  component	  that	  uses	  guided	  materials	  on	  how	  to	  begin	  the	  conversation	  as	  well	  
as	  show	  the	  dangers	  and	  consequences	  of	  its	  effects.	  The	  program	  seeks	  teen	  
ambassadors	  to	  speak	  with	  younger	  kids	  about	  this	  topic.	  Appropriate	  for	  Middle	  and	  
High	  School	  students.	  This	  is	  a	  measurable	  program.	  

• Contact:	  Larry	  Etheridge,	  (252)	  243-‐2456,	  letheridge@wilson-‐abc.com	  	  	  
ABC	  Board	  estimated	  cost:	  $200	  -‐	  $500	  (estimate	  includes	  rollout	  for	  two	  schools)	  
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Talk	  It	  Out	  Speakers	  Bureau	  
	  
Talk	  It	  Out	  has	  a	  Speakers	  Bureau	  available	  for	  local	  ABC	  Boards	  to	  include	  in	  community	  
outreach	  activities.	  
	  

TALK	  IT	  OUT	  SPEAKERS	  BUREAU	  PROGRAM	  
Speakers	  Bureau	  

• The	  Talk	  It	  Out	  Speakers	  Bureau	  includes	  several	  powerful,	  pre-‐approved	  speakers	  
whose	  lives	  have	  been	  directly	  impacted	  by	  underage	  drinking	  tragedies.	  They	  share	  
their	  stories	  and	  discuss	  the	  real	  consequences	  of	  underage	  drinking.	  They	  are	  available	  
to	  speak	  to	  any	  size	  group	  at	  your	  local	  venue.	  

• Contact:	  For	  scheduling	  and	  availability,	  contact	  Hope	  Walker,	  (919)	  779-‐8371,	  
hope.walker@abc.nc.gov	  	  

ABC	  Board	  estimated	  cost:	  Free	  	  
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Coalitions	  	  

Another	  valuable	  resource	  available	  to	  ABC	  Boards	  are	  local	  community	  groups,	  or	  
coalitions.	  Coalitions	  are	  organizations	  that	  meet	  monthly	  to	  focus	  on	  strategies	  to	  
combat	  underage	  drinking	  and	  substance	  use	  disorders	  in	  their	  county.	  

Because	  these	  organizations	  must	  achieve	  community	  outreach	  goals	  established	  by	  
their	  grantors	  at	  the	  Department	  of	  Health	  and	  Human	  Service	  (DHHS)	  or	  the	  
Department	  of	  Insurance	  (DOI),	  they	  are	  constantly	  involved	  in	  creating	  and	  executing	  
collaborative	  projects	  with	  community	  partners	  and	  would	  gladly	  welcome	  your	  
participation.	  Their	  membership	  rosters	  often	  include:	  medical	  personnel,	  educators,	  
politicians,	  religious	  leaders,	  substance	  abuse	  prevention	  activists,	  law	  enforcement	  
officers,	  parents,	  business	  owners,	  and	  a	  wide	  variety	  of	  other	  civic	  leaders.	  

There	  are	  several	  ways	  to	  get	  directly	  involved	  with	  these	  coalitions	  to	  help	  foster	  
positive	  business	  relationships	  within	  your	  own	  community.	  In	  addition	  to	  hosting	  
regular	  meetings	  that	  you	  can	  attend	  at	  no	  cost,	  these	  coalitions	  also	  manage	  booths	  at	  
large	  community	  events,	  facilitate	  youth	  and	  family	  programs,	  and	  run	  educational	  
workshops	  —	  all	  of	  which	  have	  great	  potential	  for	  generating	  very	  positive	  media	  
coverage.	  

To	  find	  a	  coalition	  in	  your	  area	  visit	  the	  Talk	  It	  Out	  website.	  For	  a	  listing	  of	  DHHS	  
coalition	  members,	  visit	  http://www.talkitoutnc.org/working-‐together/coalitions/.	  For	  a	  
listing	  of	  DOI	  coalition	  members,	  visit	  http://www.safekids.org/coalition/safe-‐kids-‐
north-‐carolina.	  

For	  more	  detailed	  information	  on	  how	  to	  work	  with	  your	  local	  coalition,	  contact	  Kat	  
Haney	  at	  kat.haney@abc.nc.gov	  or	  919-‐779-‐8341.	  
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Program	  Considerations	  &	  Program	  Performance	  
	  

• Program	  should	  be	  performance-‐driven	  and	  provide	  data	  to	  show	  program	  
effectiveness	  	  

o Program	  Performance	  Activity	  Report	  example	  on	  following	  page	  	  
o See	  Appendix	  C	  for	  template	  	  

	  
• Demonstrate	  how	  the	  program	  positively	  impacted	  the	  audience	  

o Community	  feedback	  
o Audience	  feedback	  
o Social	  media	  feedback	  	  

	  	  
• Set	  clear	  goals	  and	  structure	  program	  to	  be	  replicable/recurring	  annually	  	  

o Set	  a	  date	  well	  in	  advance	  and	  alert	  your	  target	  audience(s)	  
o Forecast	  cost	  of	  program	  in	  advance	  	  

	  
• Provide	  detailed	  description	  of	  program	  provided	  

o What	  are	  the	  goals	  of	  the	  program?	  
o What	  does	  the	  program	  entail?	  	  
o What	  will	  your	  audience	  gain	  from	  the	  program?	  

	  
• Contact	  information	  	  

o Who	  is	  the	  best	  person	  to	  reach	  for	  scheduling	  purposes	  
o Who	  will	  be	  your	  point	  of	  contact	  for	  the	  program	  	  

	  
• Estimated	  Cost/Impact	  for	  ABC	  Board	  	  

o Estimate	  cost	  of	  program	  rollout	  	  
o Determine	  if	  program	  was	  worth	  the	  cost	  
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Program	  Performance	  Report	  Example	  
See	  Appendix	  C	  for	  template	  

	  
Date:	  MARCH	  22,	  2016	  
	  
Name	  of	  Program:	  PEGGY	  &	  JOSH	  BENNETT	  (TIO	  SPEAKERS	  BUREAU)	  
	  
Description:	  JOSH	  WAS	  IN	  AN	  UNDERAGE	  DRINKING	  ACCIDENT	  AT	  THE	  AGE	  OF	  18.	  HE	  
HAS	  A	  TRAUMATIC	  BRAIN	  INJURY	  AND	  WAS	  IN	  A	  COMA	  FOR	  5	  MONTHS.	  HIS	  FAMILY	  
AND	  HE	  TELL	  THEIR	  STRUGGLES	  OF	  DEALING	  WITH	  THIS	  SITUATION	  IN	  HOPES	  OF	  
KEEPING	  OTHER	  YOUNG	  PEOPLE	  FROM	  MAKING	  THE	  SAME	  MISTAKE.	  
	  
Program	  Contact:	  HOPE	  WALKER	  
	  
ABC	  Board	  Cost:	  $0.00	  
	  
Media	  attention:	  LOCAL	  NEWSPAPER	  
	  
Who	  was	  your	  audience?	  Total	  attended?	  HIGH	  SCHOOL	  JUNIORS	  AND	  SENIORS;	  
APPROXIMATELY	  1,500	  –	  1,600	  STUDENTS	  
	  
What	  were	  you	  trying	  to	  accomplish	  with	  the	  program?	  Did	  you	  accomplish	  that	  goal?	  
TO	  PREVENT	  OUR	  YOUTH	  FROM	  MAKING	  THE	  SAME	  MISTAKE	  AS	  JOSH,	  ESPECIALLY	  
BEFORE	  THE	  SPRING	  BREAK	  AND	  PROM	  SEASON	  
	  
How	  many	  people	  did	  your	  program	  reach?	  1,500	  –	  1,600	  STUDENTS	  AS	  WELL	  AS	  
SCHOOL	  TEACHERS	  AND	  ADMINISTRATORS.	  ALSO	  THE	  GENERAL	  PUBLIC	  WHO	  SAW	  THE	  
NEWSPAPER	  ARTICLE.	  
	  
What	  was	  the	  overall	  response?	  VERY	  POSITIVE	  FEED	  BACK	  FROM	  THE	  PUBLIC.	  THE	  
STUDENTS	  WERE	  VERY	  ATTENTIVE	  AND	  MOST	  WANTED	  TO	  SHAKE	  HANDS,	  HUG,	  OR	  
JUST	  SPEAK	  TO	  JOSH.	  
	  
What	  was	  the	  program	  follow	  up?	  N/A	  	  
	  
What	  was	  the	  social	  media	  exposure?	  AFTER	  THE	  EVENT,	  IT	  WAS	  POSTED	  ON	  WCABC	  
FACEBBOOK	  PAGE	  WITH	  THE	  LOCAL	  NEWSPAPER	  ARTICLE.	  IT	  WAS	  ALSO	  POSTED	  ON	  
PEGGY	  AND	  JOSH’S	  FACEBOOK	  PAGE.	  
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Did	  you	  see	  an	  increase	  in	  social	  media	  engagement?	  If	  so,	  what	  was	  it?	  AS	  OF	  THIS	  
WRITING	  THE	  WCABC	  POST	  HAS	  BEEN	  VIEWED	  210	  TIMES.	  PEGGY	  AND	  JOSH’S	  
FACEBOOK	  POST	  HAD	  RECEIVED	  A	  LOT	  OF	  VIEWS.	  	  
	  
Would	  you	  participate	  in	  this	  program	  next	  year?	  Why?	  ABSOLUTELY,	  YES.	  MY	  BOARD	  
CHAIRMAN	  HAD	  A	  PARENT	  TO	  STOP	  HIM	  AND	  TELL	  HIM	  THAT	  THEIR	  CHILD	  SAW	  JOSH	  
AND	  WENT	  HOME	  THAT	  NIGHT	  TALKING	  ABOUT	  IT.	  THE	  PARENT	  AND	  CHILD	  THEN	  HAD	  
A	  CONVERSATION	  ABOUT	  UNDERAGE	  DRINKING.	  
	   	  



Alcohol	  Education	  Resource	  Guide	  2016	  

	  

43	  

	  
	  
	  
	  
	  
	  

OUR	  GOAL	  
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Our	  Shared	  Goal	  
	  

Work	  together	  to	  raise	  awareness	  of	  the	  issue	  of	  underage	  drinking	  in	  
North	  Carolina,	  and	  educate	  and	  empower	  parents	  to	  talk	  with	  their	  
children	  about	  the	  dangers	  of	  alcohol.	  
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CONTACT	  INFORMATION	  
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Hope	  I.	  Walker	  
Director,	  Program	  Development	  &	  Strategic	  Partnerships	  
NC	  ABC	  Commission	  	  
Email:	  hope.walker@abc.nc.gov	  
Phone:	  (919)	  779-‐8371	  
Website:	  www.talkitoutnc.org	  
	  
	  
Larry	  Etheridge	  
General	  Manager,	  Wilson	  County	  ABC	  Board	  
Education	  &	  Public	  Relations	  Committee,	  NC	  Association	  of	  ABC	  Boards	  
Phone:	  (252)	  243-‐2456	  	  	  
Fax:	  (252)	  243-‐1772	  
Email:	  letheridge@wilson-‐abc.com	  
Website:	  wilson.abc.nc.gov	  
	  
	  
Paul	  Farris	  
Chairman,	  Wilson	  County	  ABC	  Board	  	  
Education	  &	  Public	  Relations	  Committee,	  NC	  Association	  of	  ABC	  Boards	  
Phone:	  (252)	  908-‐2642	  
Email:	  joepaulfarris@yahoo.com	  
Website:	  wilson.abc.nc.gov	  
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APPENDIX:	  
TEMPLATES	  &	  EXAMPLES	  
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APPENDIX	  A:	  
COMMUNITY	  AWARENESS	  
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LETTER	  TEMPLATES	  
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Letter/Email	  Template:	  Invitation	  

	  
If	  sending	  via	  USPS:	  
[ABC	  Board	  Name]	  
[Address]	  
[City,	  State	  Zip]	  	  
	  
If	  sending	  electronically:	  
SUBJECT	  LINE:	  [Join	  X	  ABC	  Board	  for	  an	  honest	  discussion/XXX	  event/a	  meeting…]	  
	  
BODY:	  
	  
Underage	  drinking	  in	  [X	  County	  OR	  North	  Carolina].	  It’s	  something	  we	  need	  to	  talk	  
about.	  

• 13.9	  is	  the	  average	  age	  children	  in	  North	  Carolina	  take	  their	  first	  drink	  	  
• 87%	  of	  NC	  middle/high	  school-‐aged	  children	  say	  underage	  drinking	  is	  a	  problem	  
• 58%	  of	  kids	  say	  it’s	  a	  big	  problem	  
• Only	  37%	  of	  parents	  say	  it’s	  a	  big	  problem	  

	  
Stopping	  underage	  drinking	  starts	  with	  us.	  We	  have	  a	  responsibility	  to	  protect	  our	  youth	  
from	  accessing	  alcohol	  underage.	  
	  
We	  can’t	  turn	  a	  blind	  eye	  to	  underage	  drinking	  in	  North	  Carolina.	  That’s	  why	  we’re	  
doing	  something	  about	  it.	  The	  [X	  ABC	  Board]	  supports	  alcohol	  education	  programs	  in	  [X	  
County],	  and	  as	  part	  of	  this	  effort,	  we’ve	  partnered	  with	  the	  Talk	  It	  Out	  campaign	  to	  
bring	  [X	  program/event/speaker/…]	  to	  [city/town].	  
	  
Join	  us	  for	  [an	  informal	  session/event/meeting]	  to	  find	  out	  how,	  together,	  we	  can	  
reduce	  underage	  drinking	  in	  our	  community.	  	  
	  
[EVENT	  DETAILS	  
Title	  of	  Event	  
Date,	  Time	  
Location/Address	  
Presenters/Snapshot	  of	  agenda	  
RSVP/contact	  information]	  	  	  
	  
Sincerely,	  	  
	  
[Signature]	  
	  
[Include	  your	  contact,	  website	  and	  social	  media	  icons	  (if	  sending	  electronically)	  here]	  
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Letter/Email	  Template:	  Follow	  Up	  
	  
If	  sending	  via	  USPS:	  
[ABC	  Board	  Name]	  
[Address]	  
[City,	  State	  Zip]	  	  
	  
If	  sending	  electronically:	  
SUBJECT	  LINE:	  [Join	  X	  ABC	  Board	  for	  an	  honest	  discussion/XXX	  event/a	  meeting…]	  
	  
BODY:	  
	  
Please	  join	  us	  on	  [day	  of	  week,	  month,	  day]	  for	  [an	  informal	  session/event/meeting]	  to	  
find	  out	  how,	  together,	  we	  can	  reduce	  underage	  drinking	  in	  our	  community.	  (Additional	  
details	  below.)	  
	  
It’s	  something	  we	  need	  to	  talk	  about.	  

• 13.9	  is	  the	  average	  age	  children	  in	  North	  Carolina	  take	  their	  first	  drink	  	  
• 87%	  of	  NC	  middle/high	  school-‐aged	  children	  say	  underage	  drinking	  is	  a	  problem	  
• 58%	  of	  kids	  say	  it’s	  a	  big	  problem	  
• Only	  37%	  of	  parents	  say	  it’s	  a	  big	  problem	  

	  
And	  it’s	  happening	  right	  here	  in	  [county/town/city].	  Stopping	  underage	  drinking	  starts	  
with	  us.	  Let’s	  do	  something	  about	  it.	  
	  
We	  hope	  to	  see	  you	  on	  [day],	  and	  look	  forward	  to	  working	  with	  you	  to	  address	  the	  
underage	  drinking	  problem	  in	  our	  community.	  

[EVENT	  DETAILS	  
Title	  of	  Event	  
Date,	  Time	  
Location/Address	  
Presenters/Snapshot	  of	  agenda	  
RSVP/contact	  information]	  	  	  
	  
Sincerely,	  	  
	  
[Signature]	  
	  
[Include	  your	  contact,	  website	  and	  social	  media	  icons	  (if	  sending	  electronically)	  here]	  
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Letter/Email	  Template:	  Thank	  You	  	   	   	  	   	   	  
	  
	  
If	  sending	  via	  USPS:	  
[ABC	  Board	  Name]	  
[Address]	  
[City,	  State	  Zip]	  	  
	  
If	  sending	  electronically:	  
SUBJECT	  LINE:	  [Thank	  you	  for	  joining	  us…]	  
	  
BODY:	  
	  
Thank	  you	  for	  joining	  the	  [X	  ABC	  Board]	  for	  [X	  program].	  You	  play	  a	  critical	  role	  in	  the	  
fight	  to	  reduce	  underage	  drinking.	  Working	  together,	  we	  can	  educate	  and	  empower	  
parents	  to	  talk	  openly,	  honestly	  and	  often	  about	  underage	  drinking.	  	  
	  
[Add	  brief	  anecdote/highlight	  from	  event]	  
	  
Thank	  you	  again	  for	  your	  support	  of	  the	  [X	  ABC	  Board]	  and	  the	  Talk	  It	  Out	  campaign.	  	  

Please	  visit	  www.TalkItOutNC.org	  for	  additional	  resources.	  	  
	  
Sincerely,	  	  
	  
[Signature]	  
	  
[Include	  your	  contact,	  website	  and	  social	  media	  icons	  (if	  sending	  electronically)	  here]	  
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TALK	  IT	  OUT	  	  
POWERPOINT	  DECK	  
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VIDEO: FOUR STORIES. ONE PROBLEM 
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APPENDIX	  B:	  
MEDIA	  OUTREACH	  
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Media	  Advisory	  Template	  
	  

Headline	  	  
[7-‐10	  words	  that	  communicate	  the	  major	  point]	  	  

Subhead	  	  
[Provides	  necessary	  context;	  this	  is	  optional]	  

	  
WHAT:	   [TOPLINE	  DETAILS	  OF	  EVENT	  –	  make	  sure	  to	  include	  enough	  

information	  to	  be	  clear	  about	  the	  purpose	  of	  the	  event,	  but	  to	  
drive	  media	  interest	  in	  attending]	  	  

	   	  
WHO:	   [INCLUDE	  PROMINENT	  LOCAL	  NAMES	  AND	  SPEAKERS]	  
	   	  
WHEN:	   [DAY	  OF	  WEEK,	  DATE]	  

[TIME]	  
	   	  
WHERE:	   [LOCATION	  NAME]	  

[PHYSICAL	  ADDRESS]	  
[CITY,	  NC	  ZIP]	  
[DIRECTIONS	  –	  hyperlinked	  to	  Google	  map	  of	  location]	  
[if	  there	  are	  any	  parking	  instructions,	  include	  those	  here]	  

	   	  
CONTACT:	   	   [MEDIA	  CONTACT	  NAME]	  

[EMAIL]	  
[CELL	  PHONE]	  
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News	  Release	  Template	  	  
	  

Headline	  	  
[7-‐10	  words	  that	  communicate	  the	  major	  point]	  	  

Subhead	  	  
[Provides	  necessary	  context;	  this	  is	  optional]	  

Intro	  Paragraph	  (P1)	  
CITY,	  N.C.—Month	  XX,	  2016:	  Begin	  with	  a	  brief	  description	  of	  the	  
event/announcement,	  and	  a	  brief	  description	  of	  the	  problem	  it	  solves/how	  it’s	  going	  to	  
make	  a	  difference.	  	  
	  
Main	  Paragraph	  (P2)	  
Quickly	  and	  concisely	  addresses	  the	  five	  W’s:	  
Who	  is	  affected?	  What	  exactly	  happened/is	  going	  on?	  Where	  did	  this	  take	  place?	  When	  
did	  it	  occur?	  Why	  does	  this	  matter?	  
	  
Quote	  (P3)	  	  
Deliver	  key	  messages	  with	  quotes	  from	  the	  designated	  spokesperson	  at	  ABC	  Board.	  Why	  
is	  this	  so	  important	  for	  the	  community?	  What	  goals	  is	  this	  achieving?	  Why	  are	  
partnerships	  important?	  Why	  do	  you	  support	  Talk	  It	  Out?	  
	  
Closing	  Paragraph	  (P4)	  
Provide	  supporting	  points	  for	  your	  key	  messages;	  restate	  commitment	  to	  addressing	  the	  
underage	  drinking	  problem	  locally	  and	  across	  the	  state.	  State	  any	  future	  plans	  if	  
appropriate.	  	  
	  
Directions	  for	  Further	  Info	  (P5)	  –	  optional	  
Direct	  the	  reader	  to	  a	  place	  where	  they	  can	  access	  additional	  information.	  	  
	  

###	  
Media	  Contact:	  
[Name]	  
[Title],	  [Company]	  
[mobile	  phone]	  
[direct	  phone]	  
[email	  address]	  
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APPENDIX	  C:	  	  
PROGRAM	  PERFORMANCE	  
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Program	  Performance	  Report	  Template	  

Date:	  ________	  

Name	  of	  Program:	  ___________________________________________________	  

Description:	  _________________________________________________________	  

Program	  Contact:	  ____________________________________________________	  

ABC	  Board	  Cost:	  _____________________________________________________	  

Press	  or	  Media	  attention:	  
_____________________________________________________________________	  

_____________________________________________________________________	  

Who	  was	  your	  audience?	  	  Total	  attended?	  
_____________________________________________________________________	  

What	  were	  you	  trying	  to	  accomplish	  with	  the	  program?	  Did	  you	  accomplish	  that	  goal?	  
_____________________________________________________________________	  

_____________________________________________________________________	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  

How	  many	  people	  did	  your	  program	  reach?	  _________________________________	  

What	  was	  the	  overall	  response?	  __________________________________________	  

What	  was	  the	  program	  follow	  up?	  _________________________________________	  

______________________________________________________________________	  

What	  was	  the	  social	  media	  exposure?	  ______________________________________	  

______________________________________________________________________	  

Did	  you	  see	  an	  increase	  in	  social	  media	  engagement?	  If	  so	  what	  was	  it?	  

______________________________________________________________________	  

Would	  you	  participate	  in	  this	  program	  next	  year?	  Why?	  _______________________	  

_______________________________________________________________________	  

	  

	  


	Blank Page



